Digital Campaign 2022

Target Audience: Buyer Persona - Arlene MaclLock
Female, 55+, may live alone, daily Facebook user, web savvy
Message Concept: TEXT: Do you feel safe on your front steps
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Target Audience: Buyer Persona - John Connor

Male, 55+, may live alone, daily Facebook user, web savvy
Message Concept: TEXT: Do you feel safe on your front steps
IMAGERY:

Digital Channel: Facebook
Digital Analytics: See file Andrew_Miller_Facebook_Analytics.xlsx
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Clipper Magazine 2022

The LandMark Group decided to conduct an A/B test in 2021 for a
direct-to-consumer (D2C) campaign utilizing existing assets from
a 2020 video shoot featuring our handicap model. | directed my
designer to utilize bold colors and stay true to our brand. Clear
objectives and metrics were designed to measure the success of
the campaign such as phone calls, unique web visits and sales.
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Video Campaign 2022

Target Audience: Buyer Persona - Rachel Knapp

35+, Caregiver of a person with a mobility device

Message Concept: TEXT: Are you STOPPED by your front steps
VIDEOQO: Click on the thumbnail to open in YouTube
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https://youtu.be/1A8a02t1epU

