WELCOME

Marketing & Design Presentation

“THE SCULPTURE IS ALREADY COMPLETE WITHIN
THE MARBLE BLOCK,
BEFORE | START MY WO RK.
IT IS ALREADY THERE;
| JUST HAVE TO CHISEL AWAY THE SUPERFLUOUS MATERIAL.”

“MICHELANGELO
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" MARKETING STRATEGY
" MARKETING RESEARCH

" ART DIRECTING | DESIGNER SUPPORT
" ANDREW MILLER

" QUESTIONS
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AM MARKETING STRATEGY

= Set your goals for marketing

= Do the research to audit the environment
= Research. Research. Research.

= Name the audience you are targeting

= Evaluate what the project revenue increase you will
actualize is and set the budget

= Create marketing strategies
= Develop an action plan

= Measure effectiveness
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AM MARKETING RESEARCH

= Define the opportunity

= Develop the research strategy
= Collect important data and information
= Review findings and data

= Put research into action
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Al\/l MARKETING RESULTS

= Grew Landmark Group’s National Ramp product’s website over 300% through B2B SEO
efforts

= |ncreased Marketing Qualified Leads from 1 per day to over 20

= |ncreased projected monthly revenue by $80,000
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DESIGN SAMPLES | MULTI PAGE PRODUCTS THAT | ART DIRECTED
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DESIGN SAMPLES | NATIONAL RAMP 2021 BRAND BOOK
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AM THE LANDMARK GROUP | NATIONAL RAMP LINEUP

JOURNEY SERIES™

M IHRESHOLE
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A'Vl NATIONAL RAMP | DIGITAL ASSETS — LIBERTY SYSTEM
dolid ADA Y
LIFETIME
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= Was on sight for this photo shoot and "I "
" ,..v

countless more at other locations , = +‘:.\q : "f

= Directed Designer on look and feel of

materials and allowed them to create

= Wrote features of the 8 National Ramp

product systems

CONTINUOUS HANDRAILS WITH SMOOTH 100% ALUMINUM RAMP REQUIRES HIGH-TRACTION WALKING SURFACE IS SAFE
ELBOW CONNECTORS NO MAINTENANCE FOR ALL USERS
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AM DIGITAL ASSETS & CONVERSION RATE OPTIMIZATION

| el S S———— - G W —

BEAM Interactive Projetor Game Systom
Turn any spacesinto a virtual playground

Handicap Ramps For A Life Of =
Freedom ) = = Get a Safe, Affordable

Ramp for Your Home
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http://homeaccess.nationalramp.com/
http://www.nationalramp.com/
http://commercialaccess.nationalramp.com/
http://www.bulbrite.com/
http://www.joinbeam.com/
http://www.mybigdream.us/

AM WHO IS ANDREW STEPHEN MILLER

A
S |l . . R
Lo = Messiah College Graduate Liberal Arts Degree — Graphic Design and

Sculpture

= Technology fanatic

i
@ = Team builder in the remote first era
| - - .
Trustworthy, dependable, goes the extra mile, strong ethics
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QUESTIONS

Andrew@AndrewStephenMiller.com

www.AndrewStephenMiller.com
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