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Marketing & Design Presentation 

“ T H E  S C U L P T U R E  I S  A L R E A D Y  C O M P L E T E  W I T H I N  
T H E  M A R B L E  B L O C K ,  

B E F O R E  I  S TA R T  M Y  W O R K .  
I T  I S  A L R E A D Y  T H E R E ;  

I  J U S T  H AV E  T O  C H I S E L  A W AY  T H E  S U P E R F L U O U S  M AT E R I A L .”

~ M I C H E L A N G E L O  
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AGE N DA

▪ MARKETIN G STRATEGY 

▪ MARKETIN G RESEAR CH

▪ ART D IRECTING | DESIGNER SU PPORT

▪ AND REW MILLER

▪ QU EST ION S
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MARKETING STRATEGY

▪ Set your goals for marketing 

▪ Do the research to audit the environment 

▪ Research. Research. Research. 

▪ Name the audience you are targeting

▪ Evaluate what the project revenue increase you will 
actualize is and set the budget 

▪ Create marketing strategies 

▪ Develop an action plan

▪ Measure effectiveness 
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MARKETING RESEARCH

▪ Define the opportunity

▪ Develop the research strategy 

▪ Collect important data and information 

▪ Review findings and data

▪ Put research into action



www.AndrewStephenMiller.com

A
M

5

MARKETING RESULTS

▪ Grew Landmark Group’s National Ramp product’s website over 300% through B2B SEO 
efforts

▪ Increased Marketing Qualified Leads from 1 per day to over 20

▪ Increased projected monthly revenue by $80,000
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D E S IG N  SA M P LE S  |  M U LT I  PAGE  P RO D U C T S  T H AT  I  AR T  D IR E C T ED
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D E S IG N  SA M P LE S  |  N AT IO N AL  R AM P  2 0 2 1  B R A N D  B O OK
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T H E  LA N D M AR K  GR O UP  |  N AT IO N AL  R AM P  L IN E U P  
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N AT IO N AL  R AM P  |  D IG ITA L  A S S E T S  –  L IB E RT Y  S YS TE M

CONTINUOUS HANDRAILS WITH SMOOTH 

ELBOW CONNECTORS

100% ALUMINUM RAMP REQUIRES

NO MAINTENANCE

HIGH-TRACTION WALKING SURFACE IS SAFE 

FOR ALL USERS

▪ Was on sight for this photo shoot and 

countless more at other locations

▪ Directed Designer on look and feel of 

materials and allowed them to create 

▪ Wrote features of the 8 National Ramp 

product systems 
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D I GI TAL  AS S E T S  &  C ON V E R S IO N  R AT E OP T I M IZ AT IO N

A picture containing text, grass, person, outdoor

Description automatically generated

Graphical user interface

Description automatically generated

A picture containing text, screenshot, person

Description automatically generated

Graphical user interface

Description automatically generated with medium confidence

A screenshot of a video game

Description automatically generated with medium confidence

Graphical user interface, application

Description automatically generated

http://homeaccess.nationalramp.com/
http://www.nationalramp.com/
http://commercialaccess.nationalramp.com/
http://www.bulbrite.com/
http://www.joinbeam.com/
http://www.mybigdream.us/
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W H O  I S  AN D R E W  S T E P H EN  M IL LE R

▪ Messiah College Graduate Liberal Arts Degree – Graphic Design and 
Sculpture 

▪ Technology fanatic 

▪ Team builder in the remote first era 

▪ Trustworthy, dependable, goes the extra mile, strong ethics



QUESTIONS
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